
   

 

 

 

    
  

 

 

 

Message Audience II. Message Audience 

Maximizing the Message…provides you with 
29 audience-tested nutrition messages, as well 
as supporting content, that address important 
diet-related behaviors influencing the health of 
low-income mothers and children. Specifically, 
core nutrition messages are provided for the 
following audience segments: 

•	 Low-income mothers of preschool-age 
children (2- to 5-year-olds) 

•	 Low-income mothers of elementary school-
age children (6- to 10-year-olds) 

•	 Eight- to ten-year-old children 

Figure A: Making a Bigger Impact—Together 

Low-income mothers and their children are served by several Federal nutrition assistance programs. When 
these programs communicate the core nutrition messages to their participants, we can reach millions of 
mothers and children. The opportunity for message repetition is also greater since many moms participate or 
have children who participate in multiple programs. Examples of USDA programs include: 

• Supplemental Nutrition Assistance Program (SNAP)*  
In Fiscal Year 2011, 5.2 million women ages 18 to 50 lived in SNAP households with children  
3 to 10 years of age.1 

• Special Supplemental Nutrition Program for Women, Infants and Children (WIC)  
In Fiscal Year 2010, on average, 4.8 million children 1 to 4 years old participated in WIC each month.2 

• National School Lunch Program (NSLP)  
In 2011, an estimated 24.6 million children were between the ages of 6 and 11 years old.3  Most of these 
children were eligible to participate in the NSLP. 

* Formerly known as the Food Stamp Program. The name changed on October 1, 2008. 

Maximizing the Message: Helping Moms and Kids Make Healthier Food Choices 3 



sad 


	Maximizing the Message: Helping Moms and Kids Make Healthier Food Choices
	Acknowledgements
	Phase 1:FNS Core Nutrition Messages Workgroup Members
	Association of State & Territorial Public Health Nutrition Directors
	Department of Agriculture (USDA)
	Department of Health and Human Services (DHHS)
	National WIC Association
	State Partners
	School Nutrition Association
	Project Officer:
	Project Team Members:
	Contractor Support:

	Phase 2: FNS Core Nutrition Messages Workgroup Members*
	Association of State and Territorial Public Health Nutrition Directors
	CACFP National Professional Association
	Department of Agriculture
	Department of Health and Human Services
	National Dairy Council
	National WIC Association
	School Nutrition Association (SNA)
	State Partners
	Project Officer:
	Project Team Members:
	Contractor Support:


	Table of Contents
	I. Speaking With One Voice
	II. Message Audience
	Figure A: Making a Bigger Impact—Together

	III. Behavioral Outcomes, Concepts, and Messages
	Role Modeling
	Figure B: Behavioral Outcomes

	Cooking and Eating Together
	Division of Feeding Responsibility
	Availability, Accessibility, and Awareness
	Food Preferences, Beliefs, and Asking Behaviors
	Figure C: FNS Core Nutrition Messages

	Messages for Mothers of Preschoolers
	Fruit and Vegetables
	Cooking and Eating Together Messages
	Division of Feeding Responsibility Messages
	Milk Messages
	Whole Grains Messages

	Messages for Mothers of Elementary School-Age Children
	Fruits and Vegetables Messages
	Milk Messages
	Whole Grains Messages

	Messages for 8- to 10-Year-Old Children
	Milk and Fruits and Vegetable Messages


	IV. Message Development and Testing
	Core Messages Workgroup
	Messages That Matter: What Moms and Kids Told Us in Focus Group Testing
	Focus Groups

	Phase 1: Overview of Research Findings
	Role Modeling

	Discussions With Mothers of Preschool-Age Children
	Cooking and Eating Together
	Figure D: Sample Narrative-Style Supporting Content on Role Modeling*

	Figure E: Sample Bullet-Tip Style Supporting Content on Cooking Together*
	Messages on the Division of Feeding Responsibility.
	Letting Children Serve Themselves
	Figure F: Sample of Supporting Content on Letting Kids Serve Themselves.
	Trying New Foods
	Making Fruits and Vegetables Available and Accessible in the Home

	Discussions With Mothers of Elementary School-Age Children
	Figure G: Sample Supporting Content on Availability/Accessibility
	Message on Providing Low-Fat or Fat-Free Milk at Meals
	Figure H: Sample Supporting Content for Milk.

	Discussions With 8- to 10-Year-Old Children
	Food Preferences, Beliefs, and Asking Behaviors

	Phase 2: Overview of Research Findings
	Discussion With Moms of Preschoolers
	Discussion About Fat-Free and Low-Fat (1%) Milk
	Discussion About Whole Grains

	Information Seeking Practices/ Preferences
	Discussions With Moms
	Reactions to Communication Tools
	Discussions With Children
	Activity Sheets


	V. Putting the Messages Into Practice
	Connecting the Messages to Programs
	Consider Cultural Relevance
	Incorporating the Messages Into Facilitated Group Discussions and Interactive Classes
	Using the Messages in Counseling Sessions
	Enhancing or Creating a Social Marketing Campaign Featuring the Core Messages
	Collaborating With Others To Maximize Message Impact

	VI. Picking Your Communication Outlets and Methods
	Learning About Your Audience/Community
	Channels To Communicate the Messages
	Using Print Materials
	Ten Important Tips for Designing Print Materials for Moms:

	Using Print Materials To Reach Kids
	Seven Tips for Designing Print Materials for Elementary School-Age Children:

	Using Technology To Reach Moms and Kids

	VII. Evaluating Your Activities
	References
	Appendixes:
	Appendix A: Overview of Core Nutrition Messages and Supporting Content
	Appendix B: Messages and Supporting Content for Mothers
	Fruits and Vegetables Messages With Supporting Tips, Advice, and Guidance
	Milk Messages With Supporting Tips, Advice, and Guidance
	Whole Grains Messages With Supporting Tips, Advice, and Guidance
	Child Feeding Messages With Supporting Tips, Advice, and Guidance

	Appendix C: Messages and Supporting Content for Kids Ages 8-10 Years Old
	Milk, Fruits, and Vegetables Messages and Supporting Activities for Kids!

	Appendix D: Online Communication Tools for Mothers and Elementary School Age Kids
	Online Videos, and Video Game

	Appendix E: Resources Using the FNS Core Nutrition Mesages
	Examples of How To Use the Core Nutrition Messages


	Notes:




