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Housekeeping 

Access to materials: 
 

How to make a comment or ask a question: 
• Type your question or comment using the Q&A Tab 

 

• Ask your question or comment on the phone  

       Press *1 

 
 



Agenda 

• Food and Nutrition Service and National Dairy 
Council Joint Plans for 2014 

• Overview of School Breakfast: Why You Should 
Get Involved! 

• FNS Southwest Regional Office and Dairy MAX 
Joint Breakfast Work 

• “It Starts with School Breakfast” Campaign 
• Student Engagement in Changing the School 

Environment 
 



USDA/FNS and NDC/Fuel Up to Play 
60 Joint Work Plan 

Camellia Patey, RDN, SNS 
VP School Wellness Partnerships 
National Dairy Council 



Joint Areas of Focus 

Partnership 
Interaction of 
NDC/FUTP 60 
& USDA/FNS 

School meal 
Programs 



Partnership Interaction 
 

• Participate in national and local events 

• Amplify through social media 

• Conduct joint webinars 

• Cross reference Fuel Up to Play 60 with USDA 
Strike Force states 

• Expand SW Region/Dairy MAX breakfast 
efforts 



School Meal Programs 
 

• Support Make Your Move campaign 

• Support It Starts with School Breakfast 
campaign 

• Promote FUTP 60 Breakfast grants 

• Smart Snacks and Summer Feeding 

• FUTP 60 in HealthierUS School trainings 



School Breakfast Program Overview: 
Why You Should Get Involved! 

Heather Hopwood 
Nutritionist 
Child Nutrition Program 
USDA, Food and Nutrition 
Service 



Presentation Overview 

• Breakfast Benefits 
 

• Meal Pattern Requirements 
 

• Creative Breakfast Strategies 
 
• Resources 



Breakfast Benefits: Nutrition/Health  

• Energy for mental and physical activities 
• Higher nutrient intake  
• Fewer visits to school nurse 



Breakfast Benefits: Academic 

• Increased test scores 
 

• Enhanced cognitive functions  
 

• Increased attentiveness in class 
 

• Improved behavior 
 

• Decreased absences 



Healthy Kids = Healthy Schools 
• Improved behavior and concentration 

contributes to positive learning environment 
 

• Helping students learn and perform better 
 

• Promoting breakfast promotes school health 
 

• Improving breakfast quality and participation 
can become a part of local wellness policies 
  



Creative Serving Methods 

• Offering school breakfast gives all student the 
opportunity to start the day well-nourished 

 
• Alternative serving methods increase access 

to breakfast 
– Grab and Go 
– Breakfast in the Classroom (BIC) 
– Universal Breakfast: Provision 2/3/Community 

Eligibility 
– Breakfast After 1st Period 
– Breakfast on the Bus 
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Feedback from Teachers 

“I felt I had enough to do with preparing for teaching 
that to have breakfast in my classroom would just 
be extra work and a big mess, but I found that I 
barely have to do any work at all.” 
 

“The kids are so much better behaved that my lessons 
go much smoother.” 

  
“I would want to tell other teachers that it may seem 

like a hassle, but it really is minimal work with a lot 
of positive payoffs…I would be upset now if they 
took the breakfast program away.” 

 
- Maryland Public School District 



Outreach Efforts 

• Involving key stakeholders 
 

• Involving the community 
 

• Forming partnerships  
 

• Using local wellness committees 
  
• Marketing   



Resources  

• School Breakfast Toolkit 
– http://www.fns.usda.gov/sbp/discover-school-

breakfast-toolkit 
 

• FNS Meal Pattern 
– http://www.fns.usda.gov/cnd/Governance/Legi

slation/nutritionstandards.htm) 

http://www.fns.usda.gov/sbp/discover-school-breakfast-toolkit
http://www.fns.usda.gov/sbp/discover-school-breakfast-toolkit
http://www.fns.usda.gov/cnd/Governance/Legislation/nutritionstandards.htm
http://www.fns.usda.gov/cnd/Governance/Legislation/nutritionstandards.htm


FNS Southwest Regional Office and 
Dairy MAX joint breakfast work 

Bill Ludwig 
Southwest Regional Administrator 
USDA, Food and Nutrition 
Service 



It Starts With School Breakfast 

Sarah Baird 
VP Marketing & Communications 
National Dairy Council 



Fuel Up to Play 60 Spring Campaign – 
It Starts with School Breakfast 
Timing: February 17- March 30 
 
Goal 
• Drive nationwide awareness, 

demand for and participation in 
school breakfast 
 

Jobs to be done 
• Create a movement that rallies 

all stakeholders around school 
breakfast  

• Build support for eating school 
breakfast among students 

 



It Starts With School Breakfast: At-A-Glance 

 
 
 

Unique content 
(i.e. success 

stories, breakfast 
selfies) 

In School 

Surround  
Sound 

Partner 
Amplification 

FUTP 60  
National Event 

Media Outreach 
& National TV 

Integration 

NFL Amplification: 
Players and Clubs  

Campaign landing 
page 

Share Our 
Strength and 

Dean’s 
Foods 

Partnership 

Student 
Pathway 

Owned and 
Social 

Channels 
(DMI, S/Rs, 

Farmer 
outreach) 

30 local breakfast events 
with local farmers 

Breakfast-
themed Plays 

Incentives/ 
rewards for 
PAs/SAs 



• National and local breakfast “Hero” events 
in 30 cities around the country in March 

• Parent and community call to action 
– Working with national and local PTA to get 

parents aware and involved 
• Create surround sound with: 

– Targeted national and local media outreach  
– Social media and digital content amplification 

Creating “Noise” during the Campaign 



• Visit and share www.StartWithSchoolBreakfast.com  
 

• Join the conversation on Facebook, Twitter and Instagram to show 
support for school breakfast. Below are ideas of how to get involved 
online: 
– Take a photo with the school breakfast sign to show support. Download 

the “Start With #SchoolBreakfast” template or take a “breakfast selfie” 
and share through social media channels 

– Share owned research, statistics and stories about the importance of 
breakfast 

– Use the #SchoolBreakfast hashtag to see content in the live feed on 
www.StartWithSchoolBreakfast.com 

 
• Amplify Fuel Up to Play 60’s breakfast content throughout March on: 

– Facebook 
– Twitter 
– Instagram 

How You Can Help Support 

http://www.startwithschoolbreakfast.com/
http://www.startwithschoolbreakfast.com/
https://www.facebook.com/FuelUptoPlay60
https://twitter.com/FUTP60
http://instagram.com/FUTP60


Karly Snooks 
Fuel Up to Play 60 
Idaho State Student Ambassador 

Student Engagement 
• How I got involved in FUTP 60 
• Getting other students 

involved 
• Working with teachers and 

adults at school 
• Plans for the ISWSB Campaign 
• What food offerings at your 

school are appealing and 
what my peers prefer 

• Q&A as time permits 



Questions? 
 

How to make a comment or ask a question: 
Type your question or comment using the Q&A Tab 

 

Ask your question or comment on the phone  

       Press *1 
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