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Identify who you want to reach.

Who is your target audience? Do you want to reach all eligible
nonparticipants, or do you want to focus on a specific audience,
such as seniors or the Latino community?

Determine the best way to reach them.

Does your target audience read community newspapers?
Do they watch TV? What time of day are they watching TV?
Do they listen to the radio? Make a list of the relevant media
outlets and reporters.

Set simple, but measurable goals.

What do you want to achieve through media outreach? For
example, do you want to increase inquiries to the toll-free
number, inform people about the nutrition benefits of SNAP?

Think about the best timing for your story.

Does your news need to be released immediately? Would it
be better to wait for a more opportune time such as after the
holidays when people are struggling to make ends meet?

Think about what you want to say.

Formulate the message that you want to communicate to your
target audience, e.g., promote toll-free number, extended office
hours, the nutrition benefits of SNAP.

Think about ways to make your story interesting.
Can you get real-life testimonials fromm SNAP participants?
Could a statewide story be tied into your pitch?

Determine how you are going to communicate your message.
Will you simply call the reporter and provide background
information? Do you need to put together a press release or host
a press conference?

Determine who is going to say it.

Do you have people lined up that reporters can speak to,
like a SNAP office director, a food bank supervisor, or a
nutritionist?

Be targeted in your media outreach.

Your pitch will be more effective if you reach the right person.
Spend some time reading, watching, and listening to the media
outlets you will pitch and recent coverage by the reporter you
will be contacting. How far in advance do you need to reach out?
What time of day would work best? Do reporters prefer email or
a phone call?

Evaluate your results and share.

Reviewing and analyzing your media outreach lets you know
if you reached your goals and what did and did not work.
Share your success with others!

Taken from the Supplemental Nutrition Assistance Program (SNAP) Community Outreach Partner Toolkit.
For access to the full toolkit and additional resources go to http://www.fns.usda.gov/snap/outreach/
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