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Campaign Goal

To increase and maintain the Massachusetts
WIC program’s caseload through development
and implementation of a statewide social
marketing campaign
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Campaign Process

Conduct formative research
Assess findings

Develop campaign strategy
Draft materials

Test materials

Revise and finalize materials
Distribute materials

Conduct evaluation
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Formative Research:

Overview

« Methodology: « Target Audiences:
— Literature review — Current/former WIC participants
— Review participant database  Men and women
— In-depth interviews (n=67) — WIC local program staff
— Focus groups (n=24) — Vendors
e Grocery stores
— Eligibles
« Working people
e Men
— Assistance providers/referral
sources

* Human resource providers
* Health care providers
« Community agencies/organizations

» Social service
agencies/organizations @’




Formative Research:

Summary of Findings

1. Difficulty recruiting potential eligibles

2. Lack of retention of current participants

3. Difficulty managing relationship among WIC
participants,vendors, and staff




Detailed Findings:

Recruitment of Eligibles

« Potential eligibles face challenges:

» Perceiving themselves as eligible due to:
— Current employment/income level
— Married or living with others
— Being a male

e Overcoming stigma

« WIC staff face challenges:
« Marketing directly to potential eligibles

» Creating a unified program identity emphasizing “family, health, and
nutrition”
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Detailed Findings:

Recruitment of Eligibles, Continued

« Human resources professionals face challenges:
* Maintaining low employee absenteeism
» Accessing information about WIC services

e Social service agencies, health care and child care providers face
challenges:

» Perceiving and marketing WIC as a “health and nutrition program”
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Addressing the Challenges:

Strategy

Increase enrollment of potential eligibles by:

1. Increasing knowledge of eligibility
 Men, foster parents, legal guardians, grandparents
 Working families

2. Overcoming stigma
3. Marketing directly to eligibles

e Mass media
e Direct mail

4. Fostering new, strengthening old community partnerships
e Human resource departments
e Social service agencies/community organizations
* Health care providers

» Foster care and day care providers @’




1. Increase Eligibility Knowledge

“I didn’t know

what to expect. WIC
made me and my son
feel welcomed.”

WIC is for all kinds of families. Moms, dads, grandparents
and other legal guardians are all welcome to:
o EMNun = Lide tn annnintrmantc:

« Attend nutrition and health workshaps; and

« Use WIC checks in grocery stores. w.

Don't miss out on all that WIC has to offer.

C

COOD FOOD
and
To learn more, call 1-800-WIC-1007 A WHOLE LOT MORE

or visit www.mass.gov/WIC,

WIC Muirision Program
Nutritinn Diviniesr » WA Departert of Pubiic Health
TOOITT fy-begrsagn

Poster for WIC Local Program Offices
English/Spanish

WHAT IS WIC?

WIC is a nutrition program that

HO IS WIC FOR?

WIC is for all kinds of
families: married and

provides nutrition and health

education, healthy food and other single parents, working or

services free of charge to notworking. Ifyou are a
Massachusetts families who qualify. father, mother, grandparg
W1C stands for Women, Infants
and Children. guardian of a child under g, you
can apply for WIC foryour child

WHAT DOES WIC OFFER?
WIC's goal is to help keep pregnant and

breastfeeding women and kids under age 5 +  Livein Massachusets
healthy. To do this, WIC provides: = Have a nutritional need (WIC staffcan

You can participate in WIC ifyou:

«  Personalized nutritioh consultations help you determine this)

- Checks to buy free, healthy food = Areachild under s, or a pregnant or

«  Tips foreating well to improve health breastfeeding woman, and

= Referrals for medical and dental care, +  Haveafamily incorme less than
health insurance, child care, housing and WIC guidelines (shown below)

fuel assistance, and other services that

can benefit the whole family WIC INCOME GUIDELINES

HOUSSIEZ'EOLD YEARLY MONTHLY WEEKLY

Butthat's not alll WIC also
offers immunization 1 $17,223 $1436 $332
screening and referral, 2 23,106 1,926 445
4 breastfeeding support, 3 28,989 2,416 558
- and nutrition and health 4 34,872 2,906 671
waorkshops on a variety B 40,755 3207 784

5 of topics including meal
X 3 465,638 3,887 807

planning, maintaining a

i 2 7 52,521 4377 1010

healthy weight, picky eaters, caring for a new
8 58404 4,867 1124

baby, and shopping on a budget.

IFYOUARE PREGNANT, YOU SHOULD
COUNT YOURSELF AS TWO.

If you currently get TAFDC, Food Stamps or
MassHealth (Medicaid), you are autornatically

income eligible. Foster kids under age 5 are

CAN MEN PARTICIPATE
IN WIC?

U/ | Cwelcomes men! WIC recogniz,

fathers, grandparents,
stepparents, and
other guardians
play incaring
for kids

Fathers and
other caregivers
of kids under g
are encouraged to
enroll and bring kids
to appointments, attend nutrition and health
workshops, and use WIC checks in

grocery stores.

HOW DO | APPLY FORWIC?
Call the WIC Program office in your
community to set up an appointment

(see back for phone numbers) or call
1-8o0-WIC1o007. Many WIC offices are
open in the evenings and on Saturdays so
you do not have to miss work. Walk-ins are
always welcome

1-800-WIC-1007

General Brochure (inside) for Potential
Eligibles

9 Languages




Increase Eligibility Knowledge, Continued

WIC I1s FOR
WORKING FAMILIES _——

Do you have a child under 5?
Are you pregnant or breastfeeding?

WIC OFFERS
FAMILIES

+ Personalized nutrition consultations Check these guidelines to decide

+ Checks for free, healthy food if WIC might be right for your family.

) ) HOUSEHOLD
. T|ps for eating well to SITE YEARLY MONTHLY WEEKLY
improve health 1 17,223 1,436 $332
+ Referrals for medical and dental 3 bbb 1828 e
care, health insurance, child care, 2 e i th
housing and fuel assistance, and other 4 itk G St
: . [ 7
services that can benefit the whaole family 5 o755 229 754
& 46,638 3,897 aa7
? 52,521 4,377 1,010
Learn more about WIC. =
8 58,404 4,867 114

call 1-800-WIC-1007

or visit www.mass.gov /wic

Many WIC affices are open in the evenings and
on Saturdays so you do not have to miss work.

GOOD FOOD
and
AWHOLE LOT MORE

Poster for Employers

English

Pay Stuffer for Employees
English/Spanish

@
WIC IS FOR WORKING FAMILIES

Do you have a child under 5?
Are you pregnant or breastfeeding?

WIC OFFERS FAMILIES: YOU CAN PARTICIPATE IN
WIC IF YOU:

HOW CAN WIC WORK FOR YOU?

earn more about WIC, Call 1-800.WICa007,

sit www.mass.gev fwic or

HR Representative

1-800-WIC-1007
www.mass.gov [wic

GOOD FOOD

WIC Nutrition Program

w.c Nutrition Division « MA Department of Public Health a”d
TOO/TIY: 6176243952 A WHOLE LOT MORE




2. Overcome Stigma

.-|-:s'm-‘.;\"l.c-.u..u:};.|. . am neas = .
GOOD FOOD

and
A WHOLE LOT MORE
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General Information Brochure

9 Languages

General Information Poster

9 Languages

DO\y6u have a child under 5?

Are ybu‘-pregnant or breastfeeding?

' WIC OFFERS\FAMILIES

» Personalized nutrition consultations
= Checks for free, healthy food

= Tips for eating well 1o
improve health

*» Referrals for medical and dental
care, health insurance, child care,
housing and fuel assistance, and other
services that can benefit the whole family

Check these guidelines 1o decide
FWIC might be right for your family.

HOUSEHOLD
pm TANT  MORTH

Learn more about WIC.

cal 1-800-WIC-1007

or visit www.fns.usda.gov fwic

GOOD FOOD
and
A WHOLE LOT MORE

General Information Flyer

9 Languages

n Do you have a child under 5?

Learn more about WIC.

cal 1-800-WIC-1007




3. Market Directly to Eligibles

: Dolyou have a child under 5?
Dolyou have a child under 5? :
Are you pregnant or breastfeeding?

Are you pregnant or breastfeeding?

WIC may be right

call 1-800-WIC-1007 for your family. Call
to see if WIC is right ¢ | -. 1-800-WIC-1 007

for your family.

- p GOOD FOOD
Do you have a child under 5? and

GOOD FOOD Are you pregnant or breastfeeding? A WHOLE LOT MORE

and
A WHOLE LOT MORE Do you have MassHealth?

Do you have a child under 5? Are you pregnant or breastfeeding?

WIC offers:

Most MassHealth members who

immunizations,

el assistance,

Post card to MassHealth
recipients

1-800-942-1007
WIC ofrece

and are healthier

s likely to

e 1 1-800-942-1007

. There's a WIC office in your community!
Post card to MA households: Income <40K/year; children <5 years To find out more, call 1-800-WIC-1007.




Market Directly to Eligibles, Continued

Do you have a child under 5?

Are you preghant or breastfeeding?
Newspaper Ad:
Tailored to
Massachusetts cities
and towns

Call 1-800-WIC-1007 or visit WWW.mass.gov/wic
for information about good nutrition, checks for

free healthy food and more.
English

GOOD FOOD

1,1/ T odiitcelo  mumm— b \ | and
TODJTTY: Ey-8ay jaga S ] AWHOLE LOT MORE

Do you have a child under 5?
Are you pregnant or breastfeeding?

WIC provides: Check these guidelines to see if WIC Transit Ad
- Personalized nutrition consultations might be right for your family:

Checks for free, healthy food HOUSEROID vty oy B weeney English/Spanish

Tips for eating well to improve health i WeEKY

Referrals for medical and dental care, ! M S 3663 L

health insurance, child care and other : ZEAl 1926 i) e

services. 3 28,989 2416 1,115 558

] 34,372 2906 1342 671
Call 1-800-WIC-1007 for more information or Also Produced:
call the main local program site in your area: ’ e E i
6 16,638 3857 1,794 897 . . .

Cambridee/Somenville WIC Program - LT TRNTT 60 Second Radio PSA: English/Spanish
(617) 666-5059 8 58,404 4867 2,247 1,124 o . i .
ddisional sommice stes i Honscom AFE e 30 Second Television PSA: English/Spanish
Arlington, Woburn, Wilmington and Watertown = bl 227 el

A

»;@ WIC Nutrition Program GOOD FOOD

S Nutrition Division « MA Department of Public Health
w.c TDD/TTY: €17-6245992 and
USDA is an equal oppertunity provider and employer. A WHOLE LOT MORE




4. Foster Community Partnerships

¥
WIC NUTRITION PROGRAM

Information for Employers

Is WIC working for
your company?

GOOD FOOD
and
A WHOLE LOT MORE

1-800-WIC-1007 www.mass.gov/wic

Folder for Materials for Human
Resources Professionals

English

Fact Sheet for Human Resources
Professionals

English

WIC FAST FACTS
FOR EMPLOYERS

Help keep your workforce and their families healthy.

Refer your employees to WIC,

WHAT IS WIC? <
WIC 15 a nutrition program that 2
pravides nutrition and health
education, healthy food and other

services free of charge to Massachusetts ARE MY EMPLOYEES ELIGIBLE
families who qualify. FOR WIC?

WHAT DOES WIC OFFER? Many warking families are eligible for and

participate in the WIC program. A family of four
WIC's goal is to help keep kids under 4 and

can make over 330,000 a year and still be eligible.
pregnant and breastfeeding women healthy.

To do this, WIC provides:

HOLISSIEZI;OLD YEARLY MONTHLY  WEEKLY
»  Personalized nutrition consultations ] $17,221 $1,436 £337
v Checks to buy free, healthy food 2 21,106 1,926 45
«  Tips for eating well to improve health 3 28,989 2416 55y
«  Referrals for medical and dental care, 4 34,872 2,906 671
health insurance, child care, housing and 5 10,755 397 —
fuel assistance, and other services that
3 46,638 1887 a9
can benefit the whole family
7 52,521 4377 1,010
But that's nat all! WIC also offers immunization 8 55,404 4,867 1.124
screening and referral, breastfeeding support, IF ¥OU ARE PREGNANT, YOU SHOULD
and nutrition and health workshops on a variety COUNT YOURSELF A3 TWO, "
of topics including meal planning, maintaining b
a healthy weight, caring for a new baby, and :
shopping on a budget. i
-
1-800-WIC-1007
WWW.mass.gov[wic "%




Foster Community P

HOW CAN | HELP M
PATIENTS RECEIVE WIC
BEMEFITS?

s a clinician, you stroegly inflsence patients’
decisions abour their health. A WIC referral
from you camries 3 lot of weight, To refer your
patients toWIC

Mention WIC at every now patient visit

Put 3 WIC brechure in every new patieng
packet

Display WIC posters arsd brochures in
your office in the language (] your patients

speak.

Complete the Medical Referral Fom

fuie bielow for ordering infarmaion)

HOW DO | OBTAIN WIC
MATERIALS, FORMS AND
INFORMATION?

For WIC materials and forms of for more

infermation, please call your local WIC
1800 WIC-1007.

prograrn (see back cover]

Yais can also download many of WIC's famns
for your patients inchading the Medscal Bieferral
Form and the Bequest for Spacial Fammuls

Feorrm on our websile al wWww.mass. o wi

Marry WIC matenals are available in multipke

L usages.

I-KDQ-“”C-IDO}. 0

ke Ml Corndor 117803 864
rahton Bovinie i e
 Cambrtg ot LT
Chebins /B LT )
T LR
[ [
[ (617 5400 0
Jamaiea Paim [EC
Honbary wnws
South B 1T 64 50
St o in s
St (617 96307
e ot [T
Db Cape e 751188
Tyt Al
.
et )

tmn [ )

M vt mnusTn
N Tyves 5w i
T
i som s nn
Vo Forer oG
Hoow Bt som w1500
iy Ein TS
il om
I
Bariii Horin i3 5.3
e sean Win R
ety Gt [IELC)
Vi Sy i s
Tk ey [EEEC]
Sovingbe Mot wizmrem
" tpeingaetd fouh W% S0

.

Outreach Brochure for
Clinicians

English

Outreach Brochure for Child

Care Providers

English/Spanish

Clinicians
and WIC

HOW CAM | REFER FAMILIES
TOWIC?
As & child care provider, you can help families

ke che

saoms about thesr dhildren’s health,

To refer your cliems to WIC:

o Display WIT posters and brochures n
your center in the language(s) your clients
speak

o Display WIC brex buris i your conter
where families can take them,

o Provade a WIC brochure 1o every new

client.
HOW DO | GET WIC MATERIALS
AND INFORMATION?

To crder WIC matenals or for mone

information, please call your local WIC

program see back cover) of 1Boa WH 100y

Additional infermation is available on cur

wirbs

at wewew TR g W

Marny WIC materials are available in multiple

languiags

HOW CAN CHILD CARE
VIDERS AND WIC WORK
TOGETHER?

WIC wants to hear from you, WIC stalf are

wvailable to do an infarmal training about
W, give a quick talk on nutriton wpics and
answer any questions your staff might have.

To find cut a
1 1-B0o-WIC-1007 o

(617 785 3430
0617} 666-5050
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artnerships, Continued

WICWORKS FOR
FOSTER CHILDREN!

oty

Kids enralled in WIC have bever
wastabulirios when they reach 4 and 5
years of age.

WIC has a major impact on reducing
anemia in children

WIC participation leads to high rates

of immunisation

WIC significantly improves children's
diets and inake of imparant vitamins
and mutrients Tke won, witanin €, proten,

miacin and vitamin RG.

and WIC

-
-

GOOD FOOD
and
AWHOLE LOT MORE

T find out about WIC,
all 1-Boa-WIC-1007 o
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Outreach Brochure for
Foster Care Providers

Foster Children
and WIC

GOOD FOOD
and
AWHOLE LOT MORE

English/Spanish




Detailed Findings:

Retention of Current Participants

 Current and former male and female participants face challenges:
e Dealing with stigma

Keeping appointments

Staying in WIC after their child transitions from formula to food

With grocery store transactions

Finding parking at clinics

 WIC staff face challenges:
» Retaining participants
» Addressing stigma
* Providing appointment reminders
» Referring participants to other services




Addressing the Challenges:

Strategy

Increase length of participant enrollment (retention) by:

1. Overcoming stigma
e Position as health and nutrition program for families of all kinds
 Develop new image (look, feel, logo, tagline)

2. Addressing barriers/promoting benefits
« Transition from formula to solid food
* Market referral services

3. Providing individualized,operational support to local program
sites

» Enhance re-certification process
* Make daily appointment reminder calls

» Directions and parking

¢



1. Overcome Stigma

To Aind nat sbost WIC
call 1-800-WIC- 1007 o 1 program near yo

wicC

GOOD FOOD
and

{ ANINPLELOT:MORE General Information Brochure,
Ve Poster and Flyer: l_\lew look, logo
et R — o | & tagline

. DO\y6u have a child under 5?

| Are you pregnant or breastfeeding?

“ WiC OFFERSFAMILIES

« Personalized nutrition consultations

9 Lan 0 uag es Checks for free, healthy food

= Tips for eating well 1o
Improve health

Referrals for medical and dental

care, health insurance, child care,

housing and fuel assistance, and other
m:::: [ o e services that can benefit the whole family

T e Check these guidelines to decide

e —— y /+ Doyou haveachild under 52 TErtn el

é /ou pregnant or breastfeeding?
.

{ N
WIC OFFERS FAMILIES

Learn more about WIC.

call 1-800-WIC-1007

or visit www.fins.usda.gov fwic

GOOD FOOD
_ and
Learn more about WIC. y = R A WHOLE LOT MORE

cal 1-800-WIC-1007

or visit www.fns.usda.gov/wic




2. Address Barriers/Promote Benefits

“l came to WIC

for the formula.

I stayed with WIC
because they offered
so much more.”

There's much more to WIC than free formula.

WIC also provides:
+ Practical tips on how to get your kids to eat well
= Mutrition workshops on meal pJannl’ng, picky eaters and more ¥
« Referrals for medical and dental care, immunizations, w.c
day care, housing, and other services for your family
GOOD FOOD

and
A WHOLE LOT MORE

Stick with WIC. Your kids will thank you.

To learn more, call 'I-SOO-WIC-'IOO?
WIC Nuritien Program

or visit www.mass.gov/WIC. AN Diparimond o Public Hashh
TOOSTIY: Eip-Baysnge

Poster for WIC Local Program Offices
English/Spanish

YOUR TODDLER AND WIC:
LIFE AFTER FORMULA

WIC offers families much more than
checks for free formula. Remember, with
WIC you receive:

Personalized nutrition consultations, Hav

“l came to WIC for
the formula. |
stayed with WIC

because they
Referrals for medical and dental care, health insurance,
i offered so
child care, housing and fuel assistance...and more, Ask f
W eferrals to services that can benefit the whole much more.”

WiC

GOOD FOOD
and
AWHOLE LOT MORE
1-8c0-WIC-1007

" WIC Hudritian Program
www.fns.usda.gov/wic

Puarizion Cifvision « WA, Oeparimens of Pubbe Heskh
TODTT fap-Giag ez

Fact Sheet for Participants with Toddlers
English/Spanish



Address Barriers/Promote Benefits, Continued

“Do you
know what
else WIC offers?

Ask me.”

There's much more to WIC than checks for free, healthy food.

WIC also provides:
+ Breastfeeding advice

+ |deas for healthy family meals and snacks EP):
+ Referrals for medical and dental care, immunizations, w.c
day care, housing, and other services for your family

Don't miss out on all that WIC has to offer. GOD{?’];OOD

To learn more, call 1-800-WIC-1007 A WHOLE LOT MORE
or visit www.mass.gov/WIC. WIC Nurrition Program

Mubsition Dwsians MA Oepartsment of Byblic Health

TOOYTTY: fp-fagigna

Poster for WIC Local Program Offices
English/Spanish



3. Provide Local Program Su

(INSERT PROGRAM NAME) WIC PROGRAM
Address Line 1
Address Line 2
Phone #

Directions:

Give detailed directions to your program — include
popular landmarks and any special instructions (i.e
go down stairs to main entrance, look behind a store)
to find you

Languages Spoken:

List the languages spoken at this location

Describe where parking is available, and whether it is
free or not

Hours (including wal

Provide the days and hours you are open, and which
daysitimes you offer walk-in service.

Public Transportation:

Provide specific directions by bus, commuter rail
and/or T - including which stop to get out on.

Special Programs:

Describe any special services or information about
YOur program.

Other Site / Special Information

Use this optignal box to add another program site or special
informeation such as ongoing workshops. Information could
include

Address or name of event:

Other Site / Special Information

Use this optional bex to add another program site or special
infermation such as ongomng workshops. Information could
includa.

Address or name of event:

Phone: Phone:
Directions: Directions:
Parking: Parking:

Public Transportation:
Hours:

Other Site / Special Information

Use this optional box 1o add another program site or special
infermation such as ongoing workshops. Information could
include

Address or name of event:
Phone:

Directions:

Parking:

Public Transportation:
Hours:

Public Transportation:
Hours:

Other Site / Special Information

Use thes opbional box 10 add another program site o special
inferrmation such as ongoing workshags, Information could
include:

Address or name of event:
Phone:

Directions:

Parking:

Public Transportation:
Hours:

GOOD FOOD
and
A WHOLE LOT MORE

Your Program Name Here

Sldress
Phonge number

E-Mail

FOR IMMEDIATE RELEASLE: (date)

“NHeadline Here™ tExample: “New Workshop Helps Families Feed Picky Eaters™)

CITY. STATE (Evample: LAWRENCE, MA) - The opening
explain all the imponant points. This agraph should be
include what is being announced. when and where it is happen

raph should be brict but
tences long. It should
and key people involved.

I'he next paragraph should
importance of the event ¢
I
Ll

n could explain the
o include quotes

into more detail. For example.

issue and why iUs taki

m kev people, such as program stall, community leaders, and other people alfected by or
2 part in the issue,

place. T

In ancvther parag

sh, provide less important information and supporting 15, For example, vou

could provide background information about how the event or issue came about and how it helps
the community, In many cases, WIC zht
words 1o use when d ving WIC's benefits and services. End with a summary of the most
important points of the press relase,

s new hrochure, flyers and posters can give yvou th

The very last paragraph contains standard language you can use on cvery press release, Iis
usually no more than 2 entences. Example: WHC is a mutrition pragram ihat provides
health education, healthy foud and other services free of elarge s Massachusens families
wilter quealifv. WICs goal is to Keep pregivant and breastfeeding women and Kids nnder age 5
frealthy by providing nuieition consultations and checks to buy free, healtly food, To fearn
mare, calf f-8t-0HC-F007,

{ This mark lets the reader know that it is the end of the press release.)

Office Information Template for WIC Local
Program Offices

Press Release Template for WIC Local
Program Offices




Detailed Findings:

Relationship Among Participants, Vendors, & Staff

 Current and former male and female participants face challenges:
» Selecting correct foods and sizes
* Bringing ID and correctly dated checks

 Vendors face challenges:
» Understanding the purpose of WIC program and the role they play
» Ensuring cashiers correctly perform WIC transactions
* Working closely with WIC staff

 WIC staff face challenges:
» Educating participants about grocery store transactions
» Educating vendors to educate cashiers about WIC transactions

¢




Addressing the Challenges:

Strategy

Improve relationship among participants, vendors, & staff by:

1. Developing customized vendor training and educational materials
o Cashiers
 Bookkeepers

2. Improving training of new participants with respect to grocery store
Interaction
* Educational materials

3. Modifying annual vendor training
 New, interactive “health fair” format
 Distribute new materials

4. Increasing visitation of vendors by WIC program staff

¢



1. Devel

Cashiers
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Fad & Whita. Shaw's, Shurtina

Chamo : [plain, Muli Grain)

chax: [Gonaral Mills - Cam, Rice, Wheas,

Wb Bran]

Squae shapoc com Corml e comat

Pt 108 Prica Chegpat Shaw's,

Shurfng, Seop & Shop

rom oFWhaat: [ mincse, 3 1z min,

o minus]

rlp Rl B way. Big t DoMaulas, Firmsc,

Flaworicg, Food Club, Croac Valua, Grocers

Prids, Hannaord, IGA. Krasdak. Nacur's
Parad, Frica Chopper Rabuon, Rod &

Whis. Richfcod, Shau's, Shoppers Vilus

Shurfing. Stop & Shop, White asa

‘corn Flabes: Besiey. Big X Councy Cam

Fiakes, DoMouas, Finast Flasorie, Food

kb, Grecars Frids. Hannafard, IGA.

JUICE
w0 frult julca ok, Type specifid en
dhoek:

58112 ounce cans:
Apbs BE X Debbls, Fore.
Hanmabard, 1GA. Para

R TReTT Shaw's, Shurfn,
Sanccs [rad can, Cramy
Scpla). Seop & Shep, Whits Arsa
Graprult Ay brand

Grapee Big ¥, Hannafard, Sanec:
Shap, v Wal el ul s
can onk)

e blend: Dclo 1065 jico-Firapp ke
Orangs Barara, Finsappk Orange

INFANT CEREAL:
+ Dy rom Ketfed. Buschnul, Gerbor o

Halne

~ NOadioe fut:

INFANT FORMULA

~ rardand typelistod o chock

EGGS

« Loast expens b br v, Grade & lrge.
brcuncr white

MILK

Typeand steasprdfiod on hack:

+ Lnast expuns b brard ok, kowfe
skimfnca fx

el o R
Bax. Farado, rica Chipper, Rale

o 8 Wha,Bichmad Shaw. Shirtne,
Seop & Shop Whi Rosa

Farlna
Frostd shioeldod wheat: Markss Bk
Finasc, Hannaford, Ratston, Shaws, Shurfne,
Seop & Shop

Craps Nl Grape Nut Flakes

Kallogg's Complate Ot Bran Flkes

Kolloggrs il whaats Frostad bia stea
Kalloggs Minl wheats Frostad enginal
Kolloggs Prosuct i

Kalloggs Ralsin Wirt whiats

Kolloggs Strawbury Minl Whoats

s specal k (Hain anky

Parada Prics Chappat Ralsicn, Red & Whis,
Shaw's, Shurfine, Suap & Shop Fichfond

Scrawberry Orange Paach Margo, Oranga
Smwbmyhmm
Ongs oy b, Gl i crrgn
i Slawod perined o chuc

Fimapple Catouias, Dok Snnps Shop
nmpplwumnp Ay band

whits Gra Grape Blenck: Wl s
elow pu mpcmnm

o
45 ounce

Apple IGA. Sanica, Shuriing
Crapefult: Ay brand

Crapawhi Grape Sireca Wokiis
Ptsoe bk uicy Juica (any flavee)
Srange: Ay brarsd

+ EvaporatalfDy rulk: whol or skim.
any brand

+ Lomg Wiarmilk: ok o ot ary brand
~ N fiavcrac ik or buttamtk:
CHEESE
« Baguiar. raduceel cr kel one Packag
.mt,,..pm.&oun_. anp brand. Armsican,
Chodda, Montery |ack. Mozzarlia

S

« N sllaed or el chese frecnptAmarlcan]

~ N string, shmildiel o imported chos
choese rdjprauctys pread indle
srappe sl or snack packs: or laverad
o

~NOITE: N i e s

s ¢ Moraw L Almcrcs: Do s,
et Gt Pia . S
i, Siop &

oun & mmwlnmm.cmwm

Hannaford, Prica Chapper, Shaws

Post Eanana Hut cunch

Post Hoey Bunches of G [Haney

Hoaswd. with Almands]

Quaka Instard ks [orginal flasor)

Quakar Ui (plain only)

Quakar Crurchy Com Bran

Quakar Cat Bran

‘Quakar Sepmares [plin only)

Sepsro shuper] Wheat Bcuts:

GraixValus IGA

Trstooets Toasted Cats: Hescy, Bz
Dehoulas, Finast Plavorica, Greas Valus.
Hannafurd, Kraschle, G, Nawrds Hest,
Fara, Pice Chopgat, i, o Wi
Shaw's, Shrfn, Sy Squara,

S(opuShnp« Therofars, Whits Ross

Total [ hake Grar, Counay Corn Flakes)

wheaties [plainan]

hela Grain v Harnaford, Markee askar

Prics Chapper, Siap & Shop

Pisapphc Dok, CoMos, or ary can
labsled *10:% HAWAIIAN USA" cr
cnlid

Prsapple/Ceangs: Ay brand

ogstable: i ¥ Campbol's V-4 Flrverita,
DeMoulas. Fchfand, Shaw's. Shurfra.
Scop & Shep
Liquid Cor
1§ e cans
Wolds 190% fulas: 1<% - g, Grags,
Chany Sersacian. Fruit Fancas i, Soaw
Raspberry Tropical Pazsicn, W hira Grap
Wikl

Juke Jueee oy favcr

PEANUT BUTTER

« Cruayr chunky s oy, any trand
- O farored ar raduced fat

DRIED PEAS/BEANS

= v pounclbag, anp brarel o typ

TFEEDING
N ONLY

TUNA Chunk lighe packad inwasse any brand
CARROTS Frach or cannad. ary brand

LD 2 e ey i st

Cashier's Guide
‘to Successful WIC

@ Transactions

WIC Retail Store Hotline:
1-800-552-9425
WWw.mass.gov/wic

WHAT IS WIC?
WIC is a nutition program that provides checks for fre healthy foods, nutrition and health education
and ather services to Massachusetts families who g ualify. W1Cs goal is to help keep pragnant and

braastfeeding women and children under age s heaithy, WIC stands for Wamen, Infants and Children

HOW TO PERFORM A WIC TRANSACTION
Separate WIC items from other food ilems

Make sure the customer has their W€ Gold Card and a valid WIC check
Only accept WIC checks presented within the dates on the WIC check
Only accept WIC checks with a WIC
Make sure the types and quantities of faods listed on lheWIC check have been selected

»

. Totalthe WIC items and dedurt any coupens the customer might have

oo os oW

Enter the total ameurt ofthe WIC items—using pen-in the designated
space on the WIC check
8. Have the customer signthe WIC check

. Verify signature with the WIC Gold Card
i
+ UM Pldsiaiie]
L] i o «
Wic l

B aE

Cheese

zals s

+ Regular. reduced or lowfat

+ OMNE PACKAGE ONLY up
016 ounces

« Any brand, American, Colty.
Chesldat, Manterey Jack.
Mozzarela, or Muenster

+ NOsliced or def cheese
fexcept American)

+ NOstring, shradded or
imported cheese; chesse
fioodproduct/s pread:
indivicually wrapped slices or
snack patks; or flavored cherse

p Vendor Training Materials

Cashier’s Guide to Successful WIC Transactions &

S EE =EE-

12 ounce baxes orlarger. NO single serving packets

Infant Cereal

g I

Brand and type
listed on check

Diy iron
fortified
Baechnut
Gerber or
Heinz

NG ackled
fruit

“NOTE: NO crganc foods allowed

Infant Formula

WIC Approved Food List

English

WIC Approved Food Guide

NotesThis i not a cornplee list. See fooellst (an back] fr all spprovesd brancs.

Juice
Va0 fruit juice anly.
Type sperified on check:

Cereals

Canned
46 ounce cans

Liguid Concentrate
0.5 ounce cans

Frozen
1507 12 ounce cans

= e

Milk

288

Type and size sperified
on check

Least expensive brand + pound bag
Grack: & large + Ay brand or tpe
Broan or while

FOR BREASTFEEDING WOMEN QNLY

Tuna Carrats

= 8€

Chunk light

+ Least expensive brand
whale, lowfat, skim/nicafat
Evaporated/Dry milk
whale orskim. any brand

- Longlife mill: whele or
lewta. any brand

Peanut Butter

+ Creamy or chunky

NO flavored milk or lars only packed inwater
buttermilk Ary brand Fresh or canned
- NO favored or reduced fat Ay brand
MO baby carrots




Develop Vendor Training Materials:

Cashiers, Continued

IN THE GROCERY STORE

What Cashiers Need to Know

IN THE PHARMACY

What Cashiers Need to Know

C

WHAT IS WiC?

WHAT ROLE DO CASHIERS
PLAY IN WIC?

WHAT 15 Wic? WHAT ROLE DO CASHIERS

HOW T

WHO IS WIC FOR?

SPECIAL SITUATIONS AND

HOW TO PERFORM A
WIC TRANSACTION

BCANE AT OF MASRACHUAETTS

WHO IS WIC FOR?

SOLUTIONS REMEMBER

Fact Sheet for Pharmacy Cashiers

English/Spanish

Fact Sheet for Grocery Store
Cashiers

English/Spanish

WHY DO WIC PARTICIPANTS

ONLY GET CHECKS FOR
CERTAIN KINDS OF FOOD?

| rREMEMBER:

SPECIAL SITUATIONS AND SOLUTIONS

T Cm—m———T—

The WIC checks hawe the weeng dase: ComSpemes e 3 WIC chack that is slready siged:

WIC Retail Store Hotline:

1-800-552-9425
Www.mass.gov/wic

COOD FOOD

an
AWHOLE LOT MORE

o o e

DI — Treey——

*This foemula must bo purchased at 3 WIC pharmacy”s
WIC Retail Store Hotline:
1-800-552-9425

www.mass.gov fwic

GOOD FOOD
and

WIC Nutsition Program
Nutrition Divisicn + MA Department of Public Hesth
A WHOLE LOT MORE




Develop Vendor Training Materials:
Cashiers, Continued

Thank you
Massachusetts Cashiers!

Your good service makes WIC a success.

WIC is a nutrition program that provides checks
for free healthy foods, nutrition and health education,
and other services to Massachusetts families
who qualify. GOOD FOOD
and
AWHOLE LOT MORE
To learn more, call 1 -800-WIC-1 007

or visit www.mass.gov/WIC.

Poster for Grocery Store and
Pharmacy Cashiers

English




Develop Vendor Training Materials:

Bookkeepers

IN THE GROCERY STORE IN THE PHARMACY
What the Bookkeeping Office Needs to Know What the Bookkeeping Office Needs to Know

IMPORTANT POINTS TO REMEMBER WHEN PROCESSING WIC CHECKS
IMPORTANT POINTS TO REMEMBER WHEN

PROCESSING WIC CHECKS FaCt Sheet fOr Pharmacy
- ' Bookkeepers

. - English/Spanish

SAAACH WY 4 TH £ MARACHURFTT

WIC APPROVED FORMULAS: INSTRUCTIONS FOR REIMBURSEMENT

HOW TO HANDLE REJECTED WIC CHECKS

HOW TO CORRECT WHERE TO
HOW TO HANDLE REJECTED WIC CHECKS RESCTREARCH). THE PROBLEM SUBMIT CHECKS

REIECT REASGN eyl et
WIC Retail Store Hotline: | 1 l }
1-Bo0-552-g425 | } s J! J
www.mass.gov fwic ' ! 4
,._*
1 T
Fact Sheet for Grocery Store e e
Bookkeepers r ' ' I
English/Spanish : i

COOD FOOD

-\..} WIC utriise Prosgra

m
Mstritizn Civapiom » MA Dirpartment of Pushe Hesth

rw: E43bag 1990 AWHOLE LOT MORE

A i e et e

al
AWHOLE LOT MORE




2. Improve Training of New Participants

WIC Approved Food Guide

Note: This is not a cornplete list. See food list [on back] for all approved brands.

12 ounce boxes or larger. MO single sernving packats.

Cheese Infant Cereal Infant Formula

)

Regular, reduced or lowfat
OME PACKAGE OMNLY, up

ta 15 ounces » Diryiron = Brand and typa
« Any brand, American, Colby, fortified listad on check
Cheddar, Manterer ack, + Beechnut,
Mazzarella, or Muenster Eel.'beror
« NOslicad or deli chaese i
{=Ecept Americar) . rf\rjlﬁt added

MO string, shredded or
imported cheese; chease

foodf product(s pread;
individually wrappead slices or
snack packs; or flavored cheesa

:n- Corel :ﬂ'
-Jm . . . .

Milk
B B - Least expensive brand - 1 pound bag
- Grade A large - Amy brand or type
Typeand size spacified «  Brown arwhits

on chack:

- Least expensive brand:
whale lowfat, skim/nonfat

»  Evaporated/Dry milk:
whaleorskim. anmy brand

- Longlife milk: whale or
lowefat, any brand

= MO Aavored milk or
butterrnil k

Peanut Butter

»  Creamy or chunky

-« Jars only

= Ay brand

» MO favorad or reduced fat

FMOTE: MO organ o foods alloaed

- Chunk light

Juice
1600 fruit juice only.
Type specified on chack:

Canned
46 ouUNce cans

Liquid Concentrate
1.5 OUMCE CANS

Frozen

=2

EOR BEREASTFEEDING WOMEN ONLY

Tuna Carrots

R

= Fresh ar canned
- Any brand
= N baby camrats

packed inwater

WIC-Approved Food Guide
English

Massachusetts
WIC Approved
Food Guide

COOD FOOD
and
A WHOLE LOT MORE

1-800-WiCao07

WAE Nubition Progiam.
usiiion Diviaion « WA Depariment of Publke Heth
TOOTTY fepdasm9s




Improve Training of New Participants, Continued

WIC CHECKS

Accepted Here

Aceptamos los cheques de WIC
1-800-WIC-1007

GOOD FOOD
2 and
%~ A WHOLE LOT MORE

Poster for Grocery Stores and
Pharmacies

English/Spanish




Evaluation:

Objective

To assess the effectiveness of the 2003/2004
Massachusetts WIC social marketing campaign by
evaluating participants’

— EXposure to advertising

— Awareness and attitudes

— Use of specific services and their overall satisfaction
— Intention to stay enrolled




Evaluation:

Methodology

e Pre-campaign: 2003 e Post-campaign: 2005

— Telephone survey of current — Telephone survey of current

WIC participants (n=200) WIC patrticipants (n=200)]

* Newly enrolled within previous * Newly enrolled during 2004
8 months — Volunteer sample

— Volunteer sample — English (91.5%) and Spanish
— English (79.5%) and Spanish (8.5%)

(20.5%)

— Response rate = 77.5%
— Response rate = 75.6%

¢



Evaluation:

Findings

Participants continue to be highly satisfied with the WIC Program

Increases documented with respect to participants’:

* Recall of WIC advertisements (media and print)

e Hearing/learning about WIC through community partner/referral agency
 Knowledge of eligibility requirements

« Use of referral services

« Anticipated length of enroliment

Social marketing campaign was a success!

¢
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For Questions or More Information...

Contact:

Jennifer Nichols, MS, MPH, RD, LDN
PSI (Policy Studies Inc.)
617-354-0116
jnichols@policy-studies.com




