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Arizona Food Stamp
Participants

» 89.6% have incomes less than the poverty
level

* 55.9% are children

e 5.2% are elderly

* Most live in Pima and Maricopa counties
» 544,740 persons receive monthly benefits




Arizona Food Stamp
Participants
 44.8% Hispanic
e 32.6% White, non-Hispanic
e 14.3% American Indian

e 7.8% African American
 1.5% Other Race or Ethnicity




Arizona Food Stamp
Participants

e Prefer television as means to receive
nutrition information

e Want “new” nutrition information
 Most have cable or satellite television

* Do not know how to prepare many fruits and
vegetables

e Consume whole or 2% milk most often

e Indicate confusion over portion size
messages




Arizona Nutrition Network

e 1995 - USDA Network Funding

1998 - Approved FSNE Plan $535,656

» 2001 - Local Incentive Award Program
Approved FSNE Plan $2.9 million

e 2006 - Requested FSNE Plan $17.3 million




Partners

 Arizona Department of Economic Security
 Arizona Department of Health Services
 University of Arizona Cooperative Extension
e Local Incentive Award Partners

Schools

Cities

County Health Departments

Tribes

Non-Profit Agencies




Cooperative Extension
and
Public Health Partnership

e One FSNE Program
e Common Messages and Materials
* Joint Reporting

 Link of Social Marketing and Community
Education Efforts

e Common Outcome Goals
e Statewide Planning




Common Messages

e 5aDay
* 1% or Less Fat Milk
 Physical Activity




Social Marketing

» 30 second TV Ad in English and Spanish
e Fun Food News — Client Newsletter

e Poster

* WWebsite

e Community Tool Kit

* Recipes

 Nutrition Education Items
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Community Education

 Food Demonstrations
e Classes
e Events




Cooperative Extension

e In 6 of 15 counties, 17 units
e 110 schools

e Head Start, Preschools

* Neighborhood and Wellness Centers
e Food Banks, Shelters
e Churches

o Elderly Feeding Sites




Cooperative Extension

e Programs conducted by county faculty, staff

* To age groups-across the lifespan,
concentrating on parents of school age
children




Cooperative Extension’s
Nutrition Education Mission

» To shape food consumption in positive
way

e Promote healthy lifestyles
e Eat for disease prevention




Cooperative Extension

Network’s Three Common Message integrated
Into:
 School curriculums
* Food safety
 Obesity and disease prevention
 Physical activity
e Gardening activities




Cooperative Extension

Program Outputs:
» 13,377 parents & adults participated
e 12,562 children were reached
13,126 attended community events

* 4,894,931 media impressions print and
radio




Cooperative Extension

Program Impacts:

 Evaluations on 1-5 scale (1=poor,
5=excellent) most =4.3t0 4.8

Comments:
e | didn’t know nutrition could be fun

 Child asked father to buy 100% juice not
soda.

* We didn’t know 1% milk was good for
children. .
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Statewide
FY04 Outcomes

 Direct Contacts — 582,608
Cooperative Extension — 39,065
e Indirect Contacts — 56.2 Million
e Nutrition Education Materials —
1.1 Million Items



Statewide
FY03-04 Outcomes

Network Evaluation Survey (n= 719)

« 57.8% of target audience surveyed have
seen Network message

* 66.5% report eating five or more servings
of fruits and vegetables

* 19.7% report meeting physical activity
recommendations

* 9.2% report drinking 1% or fat free milk



Statewide
FY03-04 Outcomes

Network Evaluation Survey (n= 719)
» 43.4% food insecure

e 31.2% food Insecure with moderate to
severe hunger

e People with incomes less than $10,000
were twice as likely to report food
Insecurity than those with higher incomes



Statewide
FY03-04 Outcomes

Network Graphics and Common Messages
Utilized by other Programs:

« WIC

e Summer Food Program

e Promoting Lifetime Activity for Youth
e Employee Wellness

 Nutrition and Physical Activity Program




Integrated Efforts
Keys to Success

 Collaborate across programs and agencies
e Share the effort

 Share the credit

* Meet each others needs

* Do what you do best

« Enjoy working together

e Have fun =T
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