Food Stamp Program Outreach Activities

Targeted to Seniors
Increasing participation in the Food Stamp Program (FSP) is a Food and Nutrition Service (FNS) priority.  Outreach is one way to share information about the nutrition benefits of food stamps with the diverse range of potentially eligible clients.  FNS conducts outreach at the national level and supports outreach at the State and local level through the provision of materials and tools that providers can customize or use “off-the-shelf.”  
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The FSP is a Federal program that is State or County administered.  Food stamp outreach coordinators located in FNS regional offices keep State food stamp agencies informed about national outreach efforts and provide technical assistance with State and local outreach activities.  This enables State agencies to provide good customer service to applicants who learn about the nutrition benefits of the FSP through national, State or local outreach efforts.  Many current and future national outreach activities are targeted towards seniors, a group which has traditionally underused the FSP.
Current National Outreach Resources and Activities

· Overview: The outreach website connects providers to all food stamp outreach materials and resources, including those targeted to seniors.  Check it out at  http://www.fns.usda.gov/fsp/outreach/default.htm .
· National Media Campaign:  Radio ads air for four months each year.  FNS extends its investment greatly due to donated and bonus time.  Ads targeted to seniors air on top ranked stations in many of the locations selected for the campaign.  
· State Outreach Plans:  Outreach is an allowable administrative cost and State agencies can be reimbursed at the 50 percent rate for their allowable outreach activities.  States often reach out to seniors and other underserved populations through these efforts.   We encourage all States to submit outreach plans.  
· FSP Outreach Grants:  One million dollars is awarded each year in small grants to public or private non-profits including community organizations and faith based organizations.  Grantees test outreach strategies to reach their target audiences.  Some grantees specifically target the elderly. Others may not specifically target this audience but the messages nevertheless reach this group.  A list of our outreach grants can be accessed at http://www.fns.usda.gov/fsp/outreach/grants.htm. 
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FNS Toll Free Number:  Effective outreach strategies require a toll free number.  Our number is used by organizations conducting outreach and often for our national activities Callers to the toll free number can hear messages in English or Spanish.   
· Pre-screening Tool in Spanish: The “Step 1” pre-screening tool is available in English and Spanish. This tool tells users if they may be eligible for food stamps benefits and how much they could receive.  Users may pre-screen themselves for benefits privately.  The tool can be found at www.foodstamps-step1.usda.gov. 
· Library of Photographs:  Photographs of elderly individuals and their families can be downloaded and used by local groups or others to develop local outreach flyers.  Go to: http://grande.nal.usda.gov/foodstamp_album.php   
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Library of Translated Materials:  Outreach informational materials in 34 languages are available for download by State and local offices and outreach partners: http://www.fns.usda.gov/fsp/outreach/translations.htm 
· Outreach Printed Materials:  English and Spanish language posters, flyers, envelopes with checklists of verification documents, and other outreach materials for States and local outreach providers are available for free.  Many of these posters feature seniors.  The materials can be located at: http://www.fns.usda.gov/fsp/outreach/default.htm .  
· Outreach Toolkits:  These toolkits offer templates and ideas for outreach.  It can be used by organizations targeting seniors.  It contains a promising practice section that describes outreach activities that have worked in other communities.  The toolkits are available at http://www.fns.usda.gov/fsp/outreach/tool-kits.htm .
· Ready to Use PSAs:  Public Service Announcements for both television and radio are available in English and Spanish for State and local outreach providers to use in their outreach efforts. These can be viewed at: http://www.fns.usda.gov/fsp/outreach/radio/default.htm (radio) and http://www.fns.usda.gov/fsp/outreach/psas.htm  (television). 

· Recipe Finder:  A searchable database containing culturally diverse, affordable, healthy recipes is available for outreach providers. The recipe database can be found at http://recipefinder.nal.usda.gov/. 
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Outreach Coalition:  The coalition provides a forum for outreach providers to exchange ideas and share materials.  Organizations participate in the national Coalition.  There is also a distribution list to share news and innovations in outreach with local outreach providers. 

· Outreach Email Address:  An FNS email address (fspoutreach@fns.usda.gov) is available for service providers who have questions on the toolkits or other FNS outreach resources.
Activities Under Development in Fiscal Year 2007
· Cultural Competency Section of Toolkit:  This section will build the skills of outreach providers to help them more effectively reach and serve clients of diverse backgrounds.  It will also include tips on conducting a needs assessment.
· Conversion of Spanish Paid Television Ad to PSA:  The “Door” television ad will be converted to an English and Spanish television PSA. It will also be available for use at retail stores who have “check out” television.   FNS will distribute copies, post it online, and make it available to show at meetings, conferences, and exhibits.  This will enable this well-received product to be more widely used.  View “Door” at http://www.fns.usda.gov/fsp/outreach/tv.htm. 
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