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What Partners Are Saying...

NS Nutvition Education and Promotion Campaign

American Dietetic Association (ADA)
“The American Dietetic Association recognizes the
window of opportunity in educating preschool and
school-aged children about the relationship of food
choices and fitness to good health. The EAT
SMART. PLAY HARD.™ Campaign is a great way
to build awareness about healthy eating and physi-
cal activity, and ADA will share the campaign mate-
rials with its 70,000 members.”

The American Dietetic Association was formed 82
years ago, and today with nearly 70,000 members, is
the largest organization of food and nutrition profes-
sionals in the world. Our mission is to promote opti-
mal nutrition and well being for all people by advo-
cating for our members. ADA has 5o state dietetic
associations, plus D.C., Puerto Rico, and 7o foreign
country affiliates.

I ’ Phone: 800-366-1655
) Fax: 202-371-0840

International Food Information Council (IFIC)
“IFIC applauds the combination of nutrition and
physical activity messages in the EAT SMART.
PLAY HARD.™ Nutrition Education and
Promotion Campaign. This program has the poten-
tial to help children and caregivers make positive
healthy lifestyle behavior changes.”

The IFIC is a non-profit organization whose mission is
to communicate science based information on food
safety, nutrition and health to journalists, health pro-
fessionals, educators, government officials, con-
sumers and other opinion leaders who communicate
with the public. IFIC is funded primarily by the broad-
based food beverage and agriculture industries.

I ' Phone: 202-296-6540
) Fax: 202-296-6547

Produce Marketing Association
“By recommending that children follow the Dietary
Guidelines for Americans, including eating five
servings of fruits and vegetables a day, ... EAT
SMART. PLAY HARD.™ ...can build strong diet

and exercise habits that will serve children well
throughout their lives. The Produce Marketing
Association is pleased to endorse this exciting, new
program.”

The Produce Marketing Association, founded in 1949,
is a nonprofit trade association serving 2,500 mem-
bers who market fresh fruits, vegetables, and floral
products worldwide. We offer products and services
to help our members market fresh produce and flow-
ers from farm to fork, and we encourage everyone to
eat five servings of fruits and vegetables a day for
better health.

I ' Phone: 302-738-7100
) Fax: 302-731-2409

President’s Council on Physical Fitness

and Sports
“Endeavors such as your EAT SMART. PLAY
HARD.™ initiative are critical if we are to effective-
ly spread the important message of the effect phys-
ical activity and good nutrition can have on leading
healthier lives. The President’s Council on Physical
Fitness and Sports encourages people of all ages to
be physically active and to eat right. Those who
learn to love physical activity and fitness, and are
taught to eat right at an early age, are almost sure
to develop healthy, rewarding and vigorous
lifestyles which will make them healthier through-
out adulthood.”

The mission of the President’s Council on Physical
Fitness and Sports is to coordinate and promote
opportunities in physical activity, fitness, and sports
for all Americans. The Council carries out its mission
by promoting community and school physical activity
and fitness programs; by information dissemination
and public awareness about the importance of physi-
cal activity and fitness; and by leadership of Healthy
People 2010 priority area on physical activity and
exercise.

I Phone: 202-690-5148
) Fax: 202-690-5211
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National Cattlemen’s Beef Association (NCBA)
“The National Cattlemen’s Beef Association sup-
ports consumer education programs, such as the
USDA FNS EAT SMART. PLAY HARD.™ initia-
tive designed to reinforce that all foods providing
key nutrients fit with a healthy, active lifestyle.
NCBA believes that educating children and their
parents about nutrients essential for growth and
development is especially important because 67%
of children ages 6-19 are not meeting their recom-
mended dietary allowance (RDA) for zinc and 37%
are not meeting their RDA for iron.”

Producer-directed and consumer-focused, the
National Cattlemen’s Beef Association is the trade
association of America’s cattle farmers and ranchers,
and the marketing organization for the largest seg-
ment of the nation’s food and fiber industry. Since its
inception in 1922, NCBA has been committed to nutri-
tion research and education through science-based,
credible nutrition research programs, educational
efforts, health professional outreach and consumer
marketing programs. In addition, NCBA is a founding
member of the Dietary Guidelines Alliance, a public-
private partnership of health organizations, govern-
ment and food industry designed to promote simple,
relevant consumer nutrition education.

Phone: 303-850-3364
I ' Fax: 303-770-6921

National WIC Association (NWA, formerly

National Association of WIC Directors, NAWD)
“The National WIC Association applauds the Food
and Nutrition Service for this important campaign
to promote healthy eating and physical activity for
our nation’s children and their care-givers. EAT
SMART. PLAY HARD.™ is a message that will
resonate with the families WIC serves. As the voice
of the nation’s premier public health program, NWA
is proud to be a partner in this effort to promote
healthy living.”

The National WIC Association (NWA) is a non-profit
organization dedicated to maximizing WIC program
resources. It is the proactive voice which supports,
inspires and empowers the WIC Community through
creativity, teamwork and leadership. The mission of

NWA is to provide leadership to the WIC Community
in promoting quality nutrition services; advocating for
services for all eligible women, infants and children;
and assuring sound and responsive management of
the Special Supplemental Nutrition Program for
Women, Infants and Children.

Phone: 202-232-5492
I ' Fax: 202-387-5281
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American School Food Service Association

(ASFSA)
“ASFSA is pleased to join with USDA as a partner in
the EAT SMART. PLAY HARD.™ — Nutrition
Education and Promotion Campaign. Together, with
other cooperators, we can make a positive differ-
ence in the long-term health and well-being of
America’s children.”

The American School Food Service Association was
founded in 1946. As the Voice of Child Nutrition,
ASFSA advocates and promotes for child nutrition
programs. The Association, based in Alexandria,
Virginia, provides a variety of education and training
programs for its almost 60,000 members, school food
service professionals nationwide.

Phone: 703-739-3900,
I Fax: 703-739-3915

©
YWCA of the U.S.A.
“The YWCA knows that good eating habits begin
with infants, leading to good health throughout life.
We are pleased to partner with USDA on the
Nutrition Education and Promotion Campaign.”

The YWCA of the U.S.A.’s mission is the empower-
ment of women and girls and the elimination of
racism. We provide services to over 750,000 children
in more than 1,000 sites.

Phone: 717-290-7362
I Fax: 717-290-6955
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